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A true passion is the one that Fabiana Filippi has for knitwear.

A product that, more than any other, expresses its love of tradition, inimitable deftness, delicate fibres and the ability to transform them into an impalpable material.

This is what Fabiana Filippi has being doing for almost two decades, in the heart of that Umbria that still embodies the model of Italian life characterised by all that is beautiful and that this company has been able to turn into a product.

The FABIANA FILIPPI brand is  the result of this synthesis: noble fibres, style and modern aesthetics to exalt the knitwear in all its secular complexity; a vertical processing cycle that starts from the planning phase and ends with the finished product; international distribution.

A process, that of vertical control, Fabiana Filippi initiated at the end of the eighties, to achieve a perfect quality output and expand the sale of its products on foreign markets, such as Germany, Japan, the USA and England preceding the introduction of the brands on the Italian scene.

In fact Fabiana Filippi’s mission remains faithful to a cardinal rule: invest in the creativity and quality of the product, insisting on both great workmanship and planning that is in line with the times.

A path the company continues to follow despite others abandoning the territory to take their work abroad, convinced the future lies with those able to valorise the Italian DNA, optimising costs, production processes, work organisation and relationships with the distribution.

It is the product that talks.

The FABIANA FILIPPI brand consists of knitwear created blending noble fibres such as wool, cashmere, cashmere-silk blends, cotton and viscose, for collections intended to conquer the top band of the market, as created according to a design that makes quality the natural consequence of an inimitable lifestyle, just like that of the resulting garments.

That is why a Fabiana Filippi jumper is not simply “a garment”.

It is a time to live, the emblem of values that no globalisation can ever standardise.

It’s with great pleasure that we have accepted the invitation to be among the brands who supported the 53rd edition of the Spoleto Festival, honoring artists with some of our creations.

We belive that the “Festival dei Due Mondi” both for content and  international visibility, is perfectly in line with our brand and company’s philosophy.

